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Abstract
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This paper incorporates a new scenario method which can use for formulate innovation strategy. The
purpose of scenario is not to identify the most likely future, but to create a map of uncertainty — to
acknowledge and examine the visible and hidden forces that directed toward the unknown future of
afirm. Scenarios are used for capture a range of possibilities, good and bad, expected and surprising.
They are designed to stretch our thinking about emerging changes and the opportunities and threats
that may occur in the future. Scenario allows us to weigh our choices more carefully when making

short-term and long-term strategic decisions.

strategy, innovation process, dynamic strategy, scenario

The reality of today brings frequent changes in
the external environment of firms. The company
in the Czech Republic doesn’t expect to changes
to business environment. Business entities are
responding to those changes in different ways.
Changes may present new opportunities but
also threaten the very existence of the company.
Management must therefore be ready for external
changes, and must be able to anticipate, recognize,
understand, and explore the interrelationship
between causes and consequences. Already today,
management have to make decisions about future
things, activities, creation and the use of all their
resources. In the forefront of interest is anew form of
management and thus is an innovative management,
whose main activity is the rational management of
innovation process. The entreprencurs should be
able to respond promptly to the changing needs
of end customers and the manufacturers. For this
reason, it is important that the company creates an
innovation strategy in addition to created business
strategy.

Comparison of business and innovation
strategy
“The tenet of corporate strategy lies in creating
tomorrow’s competitive advantages, but faster than
competitors can imitate this in our enterprise of

today” Unfortunately, very often the managers of
enterprises encounter the view that the creation
of strategy is required. On the contrary, it becomes
a burden, preventing flexible respond to current
changes. After all, just one of the characteristics of
corporate governance is putting great emphasis on
intuition and improvisation managers for creating
strategic planning. Although business model
innovations are decisive for a company’s long-term
success or failure, they are still used compared to
product innovations. Their execution is imperfectly
supported, and their organizational accountability
is insufficiently regulated. The strategy can be
defined as all the measures of technical, economic,
organizational and optimal decisions are taken
in a period of time within a company, to achieve
effective and profitable activities (Porter, 1991).
In the current domestic and foreign professional
literature we can find several definitions of
innovation process, for example: (Lendl, 2010):
Innovation strategy is innovate business approach
to the choice of objectives, methods and ways to
fully utilize and develop to innovative potential
of the enterprise. This is direction of its boundary,
which determines potential of innovative strategies.

The essence of strategy is to create an
infrastructure that supports continuous innovation.
Systematic implementation of innovation is based
on purposeful search changes and the systematic
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analysis of options. For businesses, it is important to

understand the process of innovation, because the

understanding affects how innovation is trying to be
implemented and managed. To achieve innovation
strategy is important for the company to achieve

a high innovation level in the following areas of

business management and (Svejda, Pittner, 2004):

technical and technological level, including research

and development, economic level, including
financial resources, sales and marketing level, level
of logistics, human resources and management.

If we focus on innovation as a practice in the
development and introduction of new products,
technologies, methods of management and
administration in business process innovation is
the implementation of flux. These changes bring
manufacturers competitive advantage and help
them to improve their competitive position in the
market.

According to (Rylkova, 2011): among factors
that are pushing the growing needs of innovative
activities, including:

e The shortening life cycles of products, so you need
to constantly develop new and better.

e Technological advances (nanotechnology) - are
the new opportunities for companies.

e Severe market globalization, the emergence of
new competitive threats - missed opportunity
becomes a threat to the enterprise.

e Difficulty customers (customer wants the product
cheaply, efficiently, as quickly as possible).

e Global environmental issue.

Management companies should regularly
evaluate the effectiveness of existing innovation
strategy — comprehensive, may not be limited to
the economic results, because those do not tell
anything about successful future. Top management
must realize that even excellent strategy loses its
effectiveness over time and the four basic reasons
are:

e Competitors often mimic successful strategy
dominant entity.

e Competitors typically come with a successful
business strategy.

e Competitive advantages of companies are
gradually depleted in most customers’ needs,
which are primarily focused strategy.

e The power producer is gradually surpassed the
power of customers and suppliers.

Managing in turbulent environments can be
performed intuitively (administrative model of
decision-making), which probably is applied by
most organizations, but the recommendation is to
use more sophisticated methods, such as scenario
planning, which is based on the identification and
significant influences that affect enterprise from the
external environment. One method that is based on
the scenarios is a method called Dynamic strategic
consideration. This method uses sub-scenario
forecasts for the further development of selected
industries, and the creation of scenarios focuses on

the key factors that could affect the company in the
future.

METHODS

Systematic innovation management is the biggest
trend in the management of innovation. Currently,
there are many innovation management methods
that help drive innovation throughout the system
and are not focused on just one sub-process.
Examples include methods of TOC, TRIZ, Six Sigma
and Gates. Tt is possible to come across methods
WOIS, Creax and many others. However, these
methods are not often used in Czech companies. At
present, most enterprises are applied in the creation
of strategic plans SWOT analysis. When applying
this method, it is usually based on the strengths
and weaknesses of the company and to a lesser
extent, the emphasis is on the potential threats that
the company may encounter in the future. For the
fast and comprehensive orientation in the overall
future development of company and for creating
a specific vision is suitable a new method called
“dynamic strategic consideration” (hereinafter
referred to as DSB), authored by Ivan Fier (2007).
This method has been applied so far only for the
creation of business strategy, but after consultation
with the author and, after minor adjustments, it
could apply to other sectors. The method is suitable
for creating forecast for the future development
of the sector. This resulting forecast could be used
to create a successful innovation strategy. Scenario
techniques are a powerful method for analyzing
future building on two main principles, systems
and future open thinking. A scenario can be defined
as generally intelligible description of possible
situation in the future, based on a complex network
of influence factors. The scenario is created starting
from the company’s current situation, where major
influence factors are defined as key factors within
the scenario field analysis. In the next step, the
scenario prognostic is used to suggest possible
changes in these factors in the future. The scenario
transfer summarizes different projections of the
key factors in their specifications to create different
scenarios.

Method DSB has total of eight consecutive
scenarios (see Fig. 1). The first five steps are called
sub-scenarios. In each of these scenarios described,
all the factors can positively or negatively influence
the future development of the industry in which
the firm operates. In the first scenario it is important
to evaluate what selected area or sector offers, and
what the customers in the market demand. The
important prerequisite for innovation understands
customer needs and requirements into transferring
his “speech maker.” This company can be achieved
e.g. by using QFD (Quality Function Development),
which is systematic procedure for the transfer
of (developing) customers in the technical
documentation (design and technology) for
products, services and processes (Macurova, 2008).
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1: Dynamic strategy balance (Source: FISERA, I, Moderni izent, 4, 30-33 5. 2007, ISSN 0026-8720)

DSB method differs from the SWOT analysis.
Firstly it discusses potential opportunities and
threats, and therefore it is necessary for this method
to set the questions and hypotheses of what could
negatively affect the activity of this sector such as
globalization, the process of European integration,
foreign competition etc. The factors mentioned
above are then described in more detail in the
second scenario and the scenario is the development
of the innovation process. The innovation process
develops innovative initial complaint in subsequent
stages of the process that must be transformed into
competitive advantages of the new product - its high
quality, reasonable prices and good timing of its entry
into the market. The third scenario is focused on the
development of territorial allocation of customers.
This scenario should capture the development
and deployment of key prospective customers, but
also suppliers, further deployment operations,
particularly in manufacturing and services, and
the location of territorial allocation. Currently,
the primary goal of innovation is supposed to be
the creation of value for customer. This customer
is not only a customer in the sense of buyer but
it goes about creation of value for customers
who are defined in a wide context. It means that
it is the value for both, for external as well as for
internal customers. In this connection, if the value
is inflected than this value should be measured.
(Tabas, J., Beranova, M., Polék J., 2012). Following
scenario deals with the financing of innovative

activities that for the firm usually represents big
investment. In particular, radical innovations are
costly for companies and highly risky. This scenario
should capture all the possibilities and forms of
financing that can be obtained and used to finance
innovative activities of public financial support in
developing programs to support activities related
to the future development of selected sectors in
the region. Funding for innovation activities from
private sources is for firms usually between 1-5%
of sales. Funding together with business angels
or venture capital companies is not as frequent
for small and medium-sized enterprises because
companies cannot attract and convince investors
on their business plan. The fifth scenario deals with
the development of competitiveness. Its contents
should be to evaluate the competitiveness of the
sector on the development of its potential (human
resources, economic potential, infrastructure, etc.).
Tn this scenario should be use comparative analysis
of competing firms both domestic and foreign.
From these premises and sub-scenarios is formed
comprehensive development scenario for chosen
sector, to help assess the current position in the
market. Based on previous analyses, are defined
important assumptions and factors that may affect
its future development.

To create a general scenario you can use
the method whose authors are (Gierszewska,
Chmielewski, Koztowski and Skarzynski, 1997).
Thismethod can be used to create a general scenario,
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which may take the form of optimistic, pessimistic,

realistic and surprising scenarios. The process of

creating is as follows:

1. Identification of
individual scenarios.

significant factors from

LI: Theinput data for the scenarios

2. Evaluation of three basic trends of development
of selected factors: growth, stabilization and
decrease, in terms of: size of the impact on the
company - it is using a subjective point scale
ranging from -5 points to +5, -5 and a highly
negative effects of high impact and +5 positive,

Area Fac;g:isv?tfif :scf)ifntghtehceoi:llll)(;\g;tive Developmentatrend Influence ofﬁzlzsggr?c’e
growth +5 0.7
Requirement customers stability +3 0.1
Development decrease =5 0.2
of a market growth 3 03
Competition stability +2 0.5
decrease +5 0.2
growth +4 0.7
Speed of technological change stability +1 0.1
decrease -5 0.2
Development process
growth +3 0.7
Substitution technology stability +2 0.2
decrease -4 0.1
growth +3 0.6
Expenditure capital stability +3 0.1
Financial expenses decrease =5 03
of abusiness growth 3 0.4
Expenditure on .education and [ 9 03
training
decrease -5 0.3
growth +4 0.6
The economic power of the stability 2 03
undertaking
Financial stability decrease -4 0.1
of a company growth +3 0.6
Financial resources stability +1 0.2
decrease -5 0.2
IL: Scenario for the future
Scenario
Area Factors optimistic pessimistic realistic surprising
verbally points verbally points verbally points verbally points
. Requirement customers growth  +5 decrease -5  growth  +5 stability +2
" Competition decrease  +5  growth -3 stability +3  growth -3
The average size of the impact +5 -4 +4 -2.5
- Speed of technological change growth  +4  decrease -5  growth  +4 decrecase -5
Substitution technology growth  +3  decrease -4  growth  +3  stability +2
The average size of the impact +3,5 -4,5 +3.5 -3.5
i Expenditure capital growth  +3  decrease --5 decrease -5  growth  +3
Expenditure on education and training  growth ~ +3  decrease -5  stability = +2  decrease -5
The average size of the impact +3 -5 -3.5 -4
v The economic power of the undertaking growth  +4  decrease -4  stability +2  growth  +4
" Financial resources growth  +3  decrease -5  growth  +3  decrease -5
The average size of the impact +3.5 -4.5 +2.5 -3.5
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the probability of occurrence in the range from 0
to 1, where 1 indicates that the factor will appear
with 100% certainty.

3. Create four scenarios of future development of
enterprise:

e Optimistic scenario — occurs with selection of
trend with the largest positive influence on an
undertaking,

o pessimistic scenario —is made up of trends with the
biggest negative influence on an undertaking,

o realistic scenario — consists of the trends that have
big probability occurrence,

e Surprise scenario — contains trends with the least
probability of occurrence.

4. The calculation of the average effect in each area
using the arithmetic mean, which represents the
size of the impact factors of the area.

Difference between the optimistic and pessimistic
scenario give a view the variability or the stability
of the sector depending on the development
arca. When is the larger the span, the greater the
variability of the sector and the more attention must
be paid to the development of a strategy sector.
Conversely narrow span means that any change in
a given area will have a factor of relatively the same
impact on the enterprise. From this perspective,
we can say, that in the example is critical area to
development of market. Unfortunately, other areas
are also characterized by high degree of variability
depending on developments the area. In the
optimistic and realistic scenario are outweighing
the positive areas to business - opportunities.
Future version strategy should be focused on their
utilization. On the contrary, in the pessimistic and in
the surprising scenarios are outweighing threats and
corresponding options strategies should include
measures to eliminate them. It is appropriate
in good time to estimate the effects of selected
scenario, which again will be passed to all actors
involved in the creation of strategy. In this scenario
is the general description of the strategic position
of the sector and will be include all the strengths

and weaknesses based on all previous results of
analyses. The strategic plan, this should include the
priority objectives that will lead to achieving the
development of selected sectors.

DISCUSSION

For example DSB method is appropriate to
apply in spin-off or start up companies. Dynamic
equilibrium is applicable to both technical and
non-technical fields. A significant advantage of
dynamic strategic balance is in the interconnection
of the individual elements of the natural logical
framework. In addition, it allows strategic decision
makers to acquire new information and experiences
to change an existing strategic balance sheet quickly
and cost-effectively.

Among the significant side-effects of the
application of this method (Fiera, 2007) states the
following:

e significant shift towards strategic thinking in
a global context,

e pcrmanent alertness and enhance creativity,
strategic team,

e continuous and efficient creation of strategic
information support,

e decisions about the region and in some region,

e Strong motivation and strengthen the activities
of all participants involved in the development
strategy.

At the end of this post I would like to emphasize
that the creation of an appropriate strategic plan is
needed not only to choose an appropriate strategic
method, but also create a good team of workers to
be involved in its processing. Also important is the
cooperation between the universities, research
centres and businesses of the region, because it
may significantly contribute their suggestions and
recommendations for the development of selected
sector. The method of dynamic strategic balance
have to help develop a strategic plan contributes
to the strategic thinking of all those involved in the
creation of scenarios.

SUMMARY

Company owner ormanagermust have setavision of the companywhere wantsto going, whatdirection
they will take with their business activities. The management company involved in the management
realizes that the fulfilment of the vision is necessary to know how best to estimate the evolution of
the market and business conditions and, accordingly, set long-term goals and ways to achieve them.
Part of the corporate strategy and objectives is included in innovation, which attempts to fulfil, and is
based on that creates innovative strategy that will be implemented in the company. Innovative strategy
includes development process, which begins with the added value for the customer and ends with the
evaluation of the perceived effectiveness of innovation from the perspective of the creator. Creation
and implementation of innovation strategies are the basic activities of the company management.
Every type of innovative activity brings with it different requirements for the organization of business
processes. In practice, one can find different methods that are used to create innovative strategies.
In this paper, a method introduced of Dynamic strategic was consideration which is not yet used
in business so often used as a method of SWOT and because of the ignorance of this method. The
method is based on the basis of sub-scenarios, which together form a comprehensive scenario that
shows the view of an inertial position of the field in the market. The advantage of this method is that it
emphasizes the dynamic future-oriented thinking.



2196

Monika Chobotovd

REFERENCES

BUCHERER, E., EISERT, U., GASSMANN, O., 2012:
Towards Systematic Business Model Innovation:
Lessons from Product Innovation Management.
Creativity and Innovation Management, 21, 2: 183-198.
ISSN 1467-8691.

COOPER, R. G., EDGETT, S. J,, 2010: Developing
and product innovation technology strategy for
your business. Research-Technology Management, 53,
3:33-40.ISSN 0895-6308.

ENEA, C., 2010: Bussines strategy or bussines policy
management applied In modern firms. Bulletin of
the Transilvania University of Brasov, 52, 3. [cit. 2013-
02-10]. Cited from http://but.unitbv.ro/BU2010/
Series%20V/BULETIN%20V%20PDF/117%20
Enea.pdf.

FISERA, I, 2007: Dynamické strategickd rozvaha.
Moderni ¥izeni, 42, 4: 30-33. ISSN 0026-8720.

FISERA, 1., 2007: Dynamickd strategickd rozvaha - novd
metoda strategického mysleni. [cit. 2013-02-02]. Cited
from http://www.cmc.cz/files/z_tisku/fisera.pdf.

GIERSZEWSKA, G.,, ROMANOWSKA, M., 1997:
Analiza  strategiczna  przedsi¢biorstwa. Warszawa:
Polskie Wydawnictwo Ekonomiczne. 146 s. ISBN
83-208-0956-8.

IGARTUA, J. I, GARRIGOS, J. A., HERVAS-
OLIVER, J.L.,2010: How innovation management
techniqoes support an open innovation strategy.
Research-Technology Management, 53, 3: 41-52. ISSN
1930-0166.

LENDEL, V., VARMUS, M., 2010: Innovative
potential of the strategy. Ekonomika, Management,
Inovace, 2, 1: 47-54. ISSN 1805-353X.

MACUROVA, P, 2008: Rizeni jakosti B.1.vyd. Ostrava:
VSB-TUO OSTRAVA. ISBN 978-80-248-1720-0.
PORTER, M. E., 1991: Towards a dynamic theory of
strategy. Strategic Management Journal, 12, 2: 95-117.

ISSN 1097-0266.

PORTER, M. E., 1993: Konkurencni vyjhoda. Praha:
Victoria Publishing, 626 s. ISBN 80-8560-512-0.
RYLKOVA, Z., 2011: Analyjza a hodnoceni faktorii
vedoucich k efektu inovace. 1. v. Karvina: Slezskd
univerzita Opava, 138 s. ISBN 978-80-7248-701-1.

SAKAL, P, 2007: Strategicky manazment v praxi
manazéra. Trnava: Vedecké prace MtF STUv
Bratislave so sidlom v Trnave, 30 s. ISBN 978-80-
89291-04-5. [cit. 2013-01-22]. Cited from http://
www.scss.sk/smpmecd/files/strateg_manag_v_
praxi_manazera/uvod/uvod.pdif.

SVEJDA, P. et al., 2007: Inovacni podnikdni. Praha:
Asociace inova&niho podnikani CR. 345 s. ISBN
978-80-903153-6-5. [cit. 2013-01-25]. Cited from
http://www.aipcr.cz/pdi/publikace_inovacni
podnikani.pdf.

SVEJDA, P, PITTNER, M., 2004: Rizeni inovaci
v podnilku: (regulace, fizeni, vedeni). Praha: Asociace
inovaéniho podnikéani CR, 88s.ISBN 8090315321.

TIDD, J. a kol., 2007: Rizeni inovaci. Brno: Computer
Press, 549 5. ISBN 978-80-251-1466-7.

RYRACEK, P, 2012: Inovace jako prostiedek
k dosahovani dynamické rovnovéhy organizaci.
Inovaéni podnikdni a transfer technologii, 20, 1: 7-10.
ISSN 1210-4612.

TABAS, ], BERANOVA, M., POLAK, J, 2012:
Evaluation of innovation processes. Acta Univ.
Agric. et Silvic. Mendel. Brun., 60, 2: 523-532. ISSN
1211-8516.

Address

Mgr. Monika Chobotovd, Ph.D., Department Business and Administration, Silesia university in Opava,
School of Business Administration in Karvina, Univerzitni ndimé&sti 1934/3, 733 40 Karving, Czech Republic,

e-mail: chobotova@opf.slu.cz




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


